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Abstract: As a phenomenon of visual communication in new media era, face-style online socializing is a reflection of symbol 
use, emotion convey and expression in the network interaction. It shows the aspiration for identity in diversified contemporary society. 
On one hand, it plays an important role in promoting progress in individual culture and online public field. On the other hand, it also 
brings challenges on public’s sense and privacy protection, reflecting a strong atmosphere of mass culture. 


























































































虽然 Facebook 目前确实未能在国内打 良好局面，但
通过效仿其社交模式并进行本土化改革后而名声大噪
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